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אא אא
א אאאא

אK 
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אאא،
אאאW?אא?

אאאא?KA working definition 
is that coming from a group of CISCO specialists: e-Marketing is 
the sum of all activities a business conducts through the internet 
with the purpose of finding, attracting, winning and retaining 

customers. 
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• אאאאאא
אאא

אאאK 

• א?
אאאאא?K 

אאאא
W 

• אאא،אא
אאא،אא،אאא
אK 

• א،א،א،א
אK 

 Kאאאאאא •

אאאאKא
אאאא

אK 

        
-אאK 

-אאא



((58)) 

אאKאאאא
אאא،א

אאK 
א،אאא

אאאאא،
אאאאא،

אאאאא،א
،אא

אאW 
–אא

א،אאאא
אאאאא،

אאאאReverse marketingK 
–אאאאא

אאאאא
אK 

-،אא
אאאא

אאK 
אאא

אאא،אאא
אא،אא،

אאאא،
،Islam Way ،Jumbo،

Yahooאאא،



((59)) 

א،אאe-bay ?
אא?K 

           
אאאא

אאאא،א
אאא،K 

אאאאאא
אאאאא

אInteractive marketing א،
אאWאא،

אאK 

        

אאאאא
אאאא

אא،אאא
אKאאא

،אאאאאאא
אאאאא

א،אאאאK
אא

א،אK 

     
،אאאאאאא

א ،א،אאאאא



((60)) 

א ،א
אאא אאK

אא ،א،
،אאאא،א

אא، . 
אא (E-Commerce) -א-

אא،אאאא-
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١-אאאא (Business-to-

Consumer)אא،B2C، אא



((61)) 

אאאאK 
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e- Marketing Environment 
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Digital Marketing Strategy
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אאאא١
אאאא

אאאאאא
א אא K 

GאאאWא
אאאאאאK

אאאW 
-אFSWOTWESWOTאאא

אFStrengthEא،FWeaknessE،א
FOpportunitiesEאא،FThreatsKE 

-אאאאWאאאFSWOTE
                                                 

1 Glen L. Urban, Glen Urban: Digital Marketing Strategy: Text and 
CasesPrentice Hall; 1st edition June 26, 2003. 
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                                The Arthur E-Marketing Model  
Arthur D.LittleאאE-
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אאא،אW 
• אCustomer Service 
• אLocation  

• אpromotion 

• אPrice 

• אAssortmentFאKE 

• אStore Design 

א،אאא
אאא4sאא

אK 
אFKalyanam and McIntyre.2002Eא

،אאאאא
P2C2S.24א،١W 
• אSite Design 

• אSecurity 

• אProduct & Assortment 

• אpromotion 

• אאאVirtual Communities 

• אאDistribution/Place 

• אCustomer Service     

• אPrice 

                                                 
1Source: Kalyanam, Kirthi, and Shelby McIntyre, The E-

MMARKETING Mix: aContribution of the E-Tailing Wars (Santa 
Clara University, 2002). 
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אא 

אא،א،אא
 אאא .  

אא،א
 אאאאא

، ،א
אא.  

אא،א
א אאKאא

אKא אאאא.  

      : 

١K،אאא
 אא،אא.  

٢Kאא HTML ،א 

א Flash،א Flash.  
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٣Kאאא
 ،אא،٥

 ؟אא
א،אא

א אא.  

٤Kאא،אא
 אא. 

٥Kאאא
، ،אאא

،אא אא
،אא ،אאאW

  א؟

   

üëc@ZòzÐ–Ûa@æaìäÇ:@ @
אאאאא

 אאאא،
א.  

،אאאא،אא
א ?א?אאא

א אK 

bîãbq@ZòzÐ–Ûa@Ñ•ë: 
א

אא،א ،א
א،אא א٢٠K
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،אאאאא
אאאא

אK 

brÛbq@ZòÛa†Ûa@pbàÜØÛa: 
אאא،

א א،אאאא
א אא،א

٢٥٥، .  

אאא
،א אאא

،א אא
א،א אאא
אאא.  

אאאאאא
אאאאא،אא

א ،אא
א א.  

אאא
 ،אאא

 אאא،
אאא א

א.  

bÈia‰@ZòzÐ–Ûa@ôìnª@—ã: 
אא.  
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אאאא?אאא?
א אא،אא

 אא.  

אאאאאאא
 אאאא،א

א אאא.  

אאאאאא
، אאא.  

אאאאא
 אא.  

א،אאאאא
א אאא،א،א

 ،אאאאאאאא
אא אא،א

אא אאאא
  .אא אאאא

אאאאאאאא
،א א،אאאאא

א ،אא،،
،אאא،אא

אאא ،אאאאאא
א،א אא

א.  
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bßb@ZÉÓì½a@ôìnª@òibn×: 
אאאאאא،

 ،،א،אא
א א.  

 :   
אאא 

א،א،אא 
،אאאאא 

א،
،א אאא

.  

אאא،א
،א אא–

א-،אא
אא א

אאאKאאאא
אאאא

א.  

 :   
،א א

אא،אא אא
،אא، ،א

א،אא،א 

אאאאא 
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،א
،א ،אאא

 א.  

אא،אא??
??אאא.  

א،
،אא

אא ،אאאא
،אא א

אאאא .  

               
   :  

١-אWאא.  

٢-אWאא،א
 אK 

٣-אWאאא.  

٤-אאאWאאאאא
א.  

אאאאאא،א 

،אאאא
،אא אא

،א אא:  

אאאאאאאאא
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אא.  

אאאא-
אא –،אאא

אKא אאא
אא، א،א

אאא .  

אא،אאאא
 אא.  

א،אאאK 

א.  

אאאאא.  

אאא
א א،א

א אאאאאאא
אאא א.  

אא،
 א،?א?،

אאאאא،אא
א א.  

   
אאא אא؛אא

א ،א>>  

אא
Kאאא
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אא،א،א
א،אאאאא

א א.  

אאא
אא א،

א ،אאאא
א ،אא

،אאא ،אא
.  

@òîÓa†–ß@óäic@Ñî×_ïÈÓìß 
،אאא:  

-1        

 אא ،אא،א
אא ،אאא

א אאאא
אאא،١٠א- -אאא.  

2     

 אאאאאאא
אאאא،א

אא אא
א،אאא

א،אאאאא א
FEאאאא.  

אא?א?،אא 
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א:  

אאאא.  

אא.  

אW،אא 

،א،א،אא
 א.  

אאFאWE،א
א ،،אאא

אא אאאאאאK
 info@mydomain.comא 

 Yahoo،gmail  Hotmail. אא
אא infoאאא 

K marketing@mydomain.com אאא
אאא،א 

אאא،אאאא
 א.  

-3      
א،،א،

،א
،אא אא

א،א 
  .אא אאאKא

4   : 

אא אא،אאא
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א،אאאאא
א؛אאא אאא

א،א
אא ،

א??spam א.  

אאא
 אא،א:  

  אאא؟ •

• א
؟  

  אאאא؟ •

• א،אאא 
  ؟

• אא
אא אא،

אאא א.  

• אאאאא
 ؟א  

• ؟א؟אא  

• א؟
،אא

א.  

• א؟אא
אא א.  

• אאאא 
א.  
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5    

אאא ،
א אא

Kא 
א،،א،א א

،אאא 

אא.  

-6      

אאאא אאא
،،אא

א،אא אא
אא.  

،אא
א א،،

א א
 א.  

 -7    

،אאאא
،א א

،אאא 
،אאאא א

א،אא،א 

،אאאאאא
 א.  
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אא 
oòÚf g M-ûf ïL{ñï Úeôèï ≥Ú⁄e

    :1  
אאאא

 א،אאא
 ،אאאא
א א

אאא،א؛א
אאאא

אאKאאא
אא

אא .  

  : 
،אאאאא

א אאWאאאאאאא
א אא،אא

אא ،אאא
אא אאא.  

                                                 
1אWhttp://www.kenanaonline:com/page8330 
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1 M@ïÐz–Ûa@Š’äÛa@ÉÓaìß: 
אא،אאאא

 אאאאאK
א ،אאאא

 אאאא.  

אאא :  

  :   
אא אא

אKאא א
אאא 

אKאאא– YahooExcite – 
אא،אא 

א،א 

אאאאא.  

     :  
א אאאאאא

א،אא–  
http:///article.php?id=www.salon.com – 

אאKאאאאא 
אא WebmonkeyWorldInternet ، 

אאאאאא.  

 -2 ÕíìnÛa@ÉÓaìß: 
،אאאאא

אאאKאא،אא
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 אאKא
אא אאאא
אא אKאא

אא אאא.  

3 M@kíìÛa@ÉÓaìß@pb÷Ï@Ýa†m:@ @
אאאאאא

א א،אאא
א אאאאאאאא

א،אאא
א אאא

א ،א،א
אאאאא א.  

אאאאא
א ،אאאאא

א אאאאא
،אאאאאא

א אא.  

،אאאאאא
 א،אאאאאא

 אאא
א א.  

אאאאאא،אא
 אא.  
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 : 

-1 òîãýÇ⁄a@òŠ‘þa@Þý@åß@wíëÛa:@ @
אא אאא

،אא א
אאא،א 

،אאאאאא
א catchall אא

.  

אאאאא
 אאא،אאא

א אאא
א א

، אאא،א
אא ،אא

א א.  

אאא،אאאאא
אאא،אאא

א אאאא.  

    : 

،אאאאא
 אאאא
א:  

Ad click W 

א،אאאאא
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אאאאא א.  

Banner W 

 bannerad  
،אאאאא 

אא٤٦٨C٦٠،
   tilesאאא Kא

CASIE W 

אאאא אאא
١٩٩٤אאאא א

אאאאאא 
אאא.  

  : 

אאאאא
אא،א.  

Clickthrough W 

אאא אאאK
א ad click .  

CPC W 

אF cost-per-click  א אE
אא ،א
אאאא אאא

אאא،אא
.  

:CPM   
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 cost-per-thousandאא א
א،אאאא

אאאאא
אא،אא

 א CPM. אאא 

CPM א א٠٠٠}٩٠٠א
٠٠٠}٧٢ אאאא.  

îÔÛa@âbvyþaòîãýÇ⁄a@òŠ‘ÿÛ@òîb:  
אאK ( pixel ) 

א א ( picture element ) אא
א،אא א٤٦٨א٦٠،

אא אאא،א
אא אא

אא א.  

אאF 

WE  

TVX @@¿VPZ 
 אאאא א

אKאא א
א.  

QRP @¿VP : 
א ،א

אאאאאא tiles 
אאא٤٦٨א٦٠ אאא
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א.  

RST @¿VP : 
אאא ،אא

אאאאאא 
אKאאאא 

אאאאK 

אא٤٦٨٦٠אא
 א.  

QRU@@¿QRU : 
אאאאא א

אאאאא אאא
א.  

QRP @@¿YP :  
אאאא א٣٠

אאא١٢٠٦٠Kא אא
אאאא.  

QRU@@¿TPP : 
אאאא א

אאאאאא. א
אאא.  

אאאאא 

אאאאאאKא 

،אאא
אאא Kאאאא
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F٤٦٨٦٠EF١٢٠٦٠Eאאא
אא אאא.  

òîãýÇ⁄a@òŠ‘þa@Êaìãc: 
אאא GIFא،

א –  JPEG – אאאא
אא אKאא

א א.  

-1   GIF   "animated" :  

אאאאאא 

GIF  ، GIF אאK
א אא GIF א

 GIF אKאאא
 GIF א אאא،א

אאאא אאא
אא، אאאא.  

 GIF א GIF א
  GIF Builder  Ulead GIF Animator 

.  

א،אא
א אאאאא.  

אאאא:  

-      
 GIF א א

 GIF אK  GIF א



((171)) 

אאאא ،אא
 GIF אאאא א

אאאאא.  

  : 

א،  GIF א
،אאאא אאאא
אא،.  

  : 

 GIF אא אאאא
א،א،א אאא

אאאאWא ؟אא
אא אא

אאא.  

 2- òîäÌÛa@ÁöbìÛa:  
אאאא

א אKאאא
א : ShockwaveCGI .  

:Macromedia Shockwave   
 א

 GIF אKאאאא אאא
 Shockwave אאא – –א

،אאא 
אאאאא Shockwave  

Shockwave אאאא
א،א א
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 אא.  

CGIW 

אא ،
אא،א ،

אאאא 
אKאאאאא 

אאא.  

אאאאאא 

אא:  

üëcZ@ @
אאאא 

א GIF. אא 
אאא.  

bîãbqZ 
 אאאא 

אKאאא אא
 אאא

א GIF  .  

òÛbÈÐÛa@òîãýÇ⁄a@òŠ‘þa@õb’ãg: 
אאאא

א אאא،אא
א אאא:  
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 : 

אא،א
א 

א،אK،אא
،אאאאאאא

 אאאאאWא
 אאאא؟אא

 אאאאאאא.  

      

 אאאא
،אא א.  

   :  

אאא א، Yahoo 
אאאא אא

אאאא אא
Kאאא א

אאאא אא.  

 : 

אאא א،א
–٤٦٨٦٠ א

F١٢٠٦٠EF١٢٥١٢٥E א.  

  :  

אא אאK
אאאK אאא
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אאאאאא אא
א.  

: 

אא אא
אא،א א.  

  : 

אא אא
אKא א–

א،א?א 
،K?אאא אא

אאאא.  

 : 

אאאא אא،
אאא ،

אאאא،אא א
אאאא، 

אאאKאאא 

אאאאאא
א אאאאא.  

  : 

 ،א
،א אא

אאא אא
،אא 

אאא.  
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  : 

אאאא
א Kאאא

א אאאא
א Kאא

אא.  

אאאאא،א
א אאאאא

 אאאא
א–אאא

K،אא אאאא
אא ،אאאאא

אאאא אאאא
אא .  

،אאא
א אKאאאא

א אאאא
F١٢٠٦٠EF١٢٥١٢٥E،אא

אאא אKאאאא
 אא

.  

  : 

אאאאא،א 

،אא :  

  אאאא؟
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  א؟

  אא؟

אאאא
 אאK،א

 ،אא
א אאאאאאאא
אא. אאאW
א א.  

- 1 pýßbÈ½a@pbÐÜß@ÝîÜ¤Z@ @
א אאא
אאא אאאאK

אא، אא
אא،אא אא

אKאאא א
אאאא، אא

א.  

א،אאאא
א אאאKא

אא א URL אKא
א אאאא

א אאאK
אאאא אאא

אאא.  

אא– WebTrends – אאא
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 אKאא
א א،א،אא

 Web Site OneTwo Web Siteאא،
א ،

א Two Web Site  
 URL .  

 -2 kîÔÈnÛa@pbß†: 
אא 

אאאKא אא
א HTML ،אא 

אאאא 

אKאאא
א אא.  

       :  

אאא
 HTML אKאאא

א אא،א
אא אאא

א.  

،אאאא
 אאאאא،

 אאאאא،אא
 .  

אאא–א–
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 Kאאא،
 .  

òîãýÇ⁄a@òŠ‘þa@Éîië@õaŠ‘: 
אאאא

א אאאKאא
א א،אאא

א ،،אא
אא אאK

 א
אא.  

،אא
א אאאא

 א،א،א
אא אאאאא

אאאאאא
،אאאא

אאאאא 
אאא.  

òîãýÇ⁄a@òŠ‘þa@Òa†èna:  
אא

א א،אאא
،אא אא YahooExcite 

א Kאאא
אאW אאאאא



((179)) 

אאאא؟ אא.  

bãýÇ⁄a@ïië†äß@Éß@ÝßbÈnÛap: 
،אאאאא 

אאאK
 אאאא

א אאאK
 אאאאא

אא ،אא
א، אKא

אא–א א–
،אא אא

א.  

òîãýÇ⁄a@òŠ‘þa@ïië†ä¶@ò•b¨a@Þb–müa@pbØj‘: 
אאאאא 

אאאאאאK
אאאא

אא .  

אאא
 אאK

א אאאא،א
אא ،א

אא א
Kא א

אאאK ،א



((180)) 

א،אא אא
אאא 

אאא–א 

אאאאא.  

òîãýÇ⁄a@òŠ‘þa@òšíbÔß: 
،אאא

אא אאאK
אא אאא
– א

אאאאK אא
אא א.  

אאאא
א אאאאא

אK אאא
אאא.  

אאאאאא
 אאאאא،א

א אא،א
אאאאאא

אKא אאא
אאאאאא،א

א.  

אאאא
א אאאא

אא אא Double Click. 



((181)) 

אא א.  

òîÈuŠ½a@wßaŠi: 
אאאאאא

،א אאKאא
אא אאK

א אאא
אKא אאאא

א K
אאאא אאאא

אאאאא–א 
אאאא.  

אאאא
 אא،א

אא אאא
،א אא

אא א،א
אאאא .  

   
אאאאאאא

٤٠אCPMKCTR٨K٪ 
١٥אא

Clickthroughא،CTRאא٨K٪ 
FKEאאWא 

אW 
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אאZ٤٠א 

CTRZ٨٪،W 
Clickthrough NumberZ١٠٠٠  C٨Z٪٨٠ 

ClickthroughZ٤٠D٨٠Z٥}٠ 

     
CTRZ٨٪،W 

Clickthrough NumberZ١٠٠٠  C٨Z٪٨٠ 
א١٥Clickthrough 

אאW 
١٥C٨٠Z١٢א 

    
א אא אא 

CPM ٤٠א ١٢א 
CPC ٥}٠ ١٥ 

אאא
אK 

   
אCPCאא

٣٥،CTR٦٪،W 
אאאImpressions٥٠٠٠٠K 

אW 
GאClickthroughsZ٦٪C٥٠٠٠٠Z٣٠٠٠K 
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GאW 
٣٠٠٠C٣٥Z١٠٥א 

   
אcpc٢٥،CTRא

CPM ٥٠א،אK 
אW 

א٢٥ 
٥٠א 

W١C٥٠Z٢٥}٠ 
Z٥٠D٢٥}٠Z٢٠٠ 

٢٠٠ Clickthrough،אW 
CTRZ٢٠٠D١٠٠٠Z٢٠٪ 

אK 

        
אאאא

 ،אא
א אאא.  

א،אאא
אאאא א

אאאאאKא
،אאאאא 

،אאאאא 

א،אא
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 אא.  

kíìÛa@òÛ…c: 
אאאאא

אא ،אאאאא،א
א א،אא
 URLs ،אא 

YahooExciteLook Smart.  

אאא
 אאאאאא،אא

א אאאKא 
URLs  אא،

אא אא.  

אאא Excite – א–
א אאאאKאא

 אאאאא
 אKא Yahoo – אא

א אKאא
א Kאא

.  

ÉÓaì½a@òŠèÐi@szjÛa@pbîÛe@âbîÓ@òîÐî×: 
א،א 

אאאא،א 

א Spiders  Crawlers. אאא
 א،אאא
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א אאא.  

אאאאא
 אאא،אא 

אא Spider ،
 אאא.  

אאאא
  URLאאאא، א

 א،א URL 
 Spiderאא،א

א.  

ÝîvnÛa@òîÜàÇ: 
אאאא

 אאא،אא
،אאאאאא

 אאאא.  

szjÛa@pbîÛe@Þý@åß@ÝîvnÛa: 
אאאא ،

אא URL א אא
אKאאא 

 Spider א 

א.  

אאאאא
 אאאא،
 אאKא.  
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kíìÛa@òÛ…c@Þý@åß@ÝîvnÛa: 
אאא،א

אאאKאאא
א אאאאK

אאא אאאא.  

،אאאא
א אאK،א

אא אאא
. אא

אאא. א
אא אKאא

אאאא .  

ÝîvnÛa@òîÜàÇ@òn·c:  
אאאאא

אא א،אאא
אא אאאאאK

 אא،אאאא
א אא.  

kíìÛa@óÜÇ@âìÔm@Ûa@ÝîvnÛa@pbß†: 
 אאא

אKאא א
אאא אאKאא

אא אא
אאאKא Submit.com 
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http:///article.php?id=www.submit.comRegister-it  
http://register-it.netscape.com/  

אא 
אאאאא אK

אא אKא 

URL אאאא אK
אא URL .  

אאא
 אאאאאא

K אאאא
 אKאא

،א אא
אאאא א.  

ÝîvnÛbi@ò•b¨a@wßaÛa: 
אא ،אא

אא אKאאא
אאאא אאא

Kא 
אאאK אא

 AddWeb א  
http:///article.php?id=www.cyberspacehq.com

WebPositionGOL 
http:///article.php?id=www.webpositiongold.com  

אאאאא
אKאאאא
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אא
אאאא אאאKא

אא אא
אא אא

אאאKא 
אאא. 

אאא HTML.  

bþaë@pbzîàÜnÛaòîÜÇbÐÛa@´¤@bý@åß@åØ¹@Ûa@kîÛ: 
אאא

 אאאאאא؛
אא אאא،א

א אאאא.  

QM@kíìÛa@òÛ…c@òîÜÇbÏ:@ @
،אאא

א Kאאאאא
 אאאאא،אא
 אאאאאאKאא 

LookSmart – א–אאאאא
 אא،

אא ،א
אאאאאא .  

אאאא
א א،א Literature אאא

 אאאאא
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؛א אאאאא
אא אKאאא

אאא אאא.  

RM@szjÛa@pbîÛe@òîÜÇbÏ: @ @
אא

 HTML אא،א
א אאאאא

אא.  

-  HTML   :  

אSpider  אא
אKאאא אאא 

HTML K Spider א
אאאא،אאא
אאאא،

א אאא.  

    : HTML 

א ،אא
אאאא HTML אאK

אאאאאאא א.  

אא Spiders אאאאא
א אא،אאאא

،א אאאא HTML. 

אא א،א
 אאא
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א.  

   : Spiders : 

א Spiders א
 אאאאא
אאאא، א

אאKא Spiders 
אאK،אא א URL א

א URL א א
אKא 

Kא robots exclusion אא Spiders א
א Kאאאא

א אKאאא robots.txt 
אאKאאאא

אאא אאא Spiders.  

אא،אאא
 א Spiders אאאא

אא admin אאאא software א
אא downloads:  

User-agent: *  
Disallow: / admin /  

Disallow: / downloads / software /  
א Spiders ،אא

 אKאא،א 

Spider אא אא BadSpider אא admindatabase
photosprivatestuff ، א Spider א admin 

:  
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User-agent: BadSpider  
Disallow: / admin /  

Disallow: / database /  
Disallow: / photos /  

Disallow: / privatestuff /  
User-agent: *  

Disallow: / admin /  
אאא،

  robots exclusion א،א
אא אא Spiderאא

א.  

  : meta: 

א אא،א
אא ،אא

אאKא א
، א

אאאאא . meta  

 meta  HTML א
אKאאmetaאא

אאא אאאK
אא meta א head א א،א:  

<head>  
<title>Joe's Stereo Shop</title>  

<meta name="description" content="The place to research and 
purchase your next stereo system. Joe's has it all!"/>  

<meta name="Keywords" content=" stereo, purchase, Shop, 
research, radios, cassete, desks, CD players, home theater">/  

< /head>  
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א،א
אא:  

The place to research and purchase your next stereo system: 
Joe's has it all!  

אאאא meta 
א אאא،אא

א א
אא.  

       
אאאא

אאאא،א
א ،אאא

אאאאאא
א .  

  
  
  
  

אאאא
،אאאא

א אא.  

a@åÇ@ñŒuìß@òîÐÜÛ⁄a@†íÛïãëØ: 
אאאאא

،א  ARPANET،אא
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،אאאא
אא ،אאא

אאא.  

אא،
 א،אאא

א אאא
 .  

אא
א אאא.  

אא،אא
 אאא

אאFאאאא
א אאאE،

אאאאא
אאאאא

אא، אא
אאא אא.  

ïãëØÛ⁄a@†íÛa@Þý@åß@æýÇ⁄a: 
א

א אאאא
א، אאא–אא

א–א 
א. אאאא
אאKאא

אאאא א
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אאאא אאK
אא

אאאאאא 
אאאא.  

אאאאאא
 ،

א ،אא
 אאאאא

 א.  

ïãëØÛ⁄a@†íÛa@bíaŒß: 
א،א 

אא:  

QM@ŠÏaìnÛa:@ @
،אאאאאאא

א אאא ( ISP )،
א א

א.  

،אאא
א אאא

،אא אאאאא
א אאא،

، אאאא
.  
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RM@òÐÜØnÛa@bÐ®a: 
אא אא

،אא אא
א، 

א،אא
אאאאא

א America Online אא
Netscape Communicator Microsoft Internet Explorer  

Microsoft Outlook Express.  

SM@âa†‚nüa@òÛìè:@ @


 א Send. ،אא
 אא
אאא אא.  

אא،אאא-אא
 אאא

-א אא.  

   :  
،אאK

 אא،אאאאK
 אאאאא

אאא،א،א
אאאא.  

،אאאאאאא
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 אא،א
א אא.  

אאאא
אאאאFאאא

אאEאאאא،K
אא אאאאא.  

אאאאאאא
: אאאא 

-1  :  
אאאאא

א אא،א
אאא.  

- 2    :   
אFא

E אאאאKא
 ،א

א.  

 -3  :   
אאאאאFא 

אאEא، 

א،אא.  

4     :  
אאא

،א IMHO א (In MY Humble Opinion)
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(BTW) By The Way (LOL) Laughing Out Loud (ROTFL) 

Rolling On The Floor,Laughing. אאאאF 

אאאEאא
 א.  

     :  
אאאאאא

 אא،אא
 אא،

אא.  

אאאאאאא
א אאאאאאא،

א
אאKאאאא

אא אא.  

אא
אא א.  

‹b¯⁄a:@ @
אאא ،א

אאא אאאא
אאאFאא(K 

אאא
، ،אאאא

אא אאאא
א Messenger  Netscape Communicator 
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א.  

אאא،
،א 

א.  

òÓbîÜÛbi@âŒnÛa:@ @
אאFאאEאא

א .  

אא
، אאא

، 
אא א.  

@“¥@üåßÙnÛb‰@‰b’nãa@:@ @
،אאאאא

، ،אא،אא
 אאאא

Kא א،א
אאאאא

א א
אאא א.  

،אאא
 אK??

? א?אא،א
א אא.  
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ÑÜß Sig : 
א،אאא

אאא،אSig
א (Signature)אא،.  

 (Sig) FאE
 אאאא

א אא.  

אא Sig ،אא
 .  

אאאאאאK
  Sig א،א

 א.  

 Sig א 

אאא؛א
 .  

אאאא
 א،

 א،אא
 .  

  :  

،אאא Sig א 

א:  



((200)) 

 
Jules Verne 

Where No Reader Has Gone Before Books (Seattle,WA)  
The biggest science fiction bookstore in the universe. 

http:///article.php?id=www.wherenoreaderhesgone.com 206- 
555-5555 

אאא Sig א: 
Your name, Your title 

Your company name 
Your company tag line, slogan, or description 

Your Phone number "s"  
Your Web URL 

 Sig ،אא
 אא،אא

 א (mailbot) אא Sig אא
،א אא .Sig  

אא،א
 ،

 אאא،א
אא אKאאאאא "Any 

opinions expressed are my own and not that of my employer" 
?אאאאא א?،

אא ،א
".  

א Sig  Microsoft Outlook Express  

Microsoft Internet ExplorerNetscape Communicator אא
אאF Eudora אQualcomm) 
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אאאFאא  (Microsoft Outlook) 

א America Onlineא٠}٥א  Sig،
א AOL א .(Signatures)  

אאא Sig א 

:  

Microsoft Outlook Express ٠}٥א Microsoft Internet 

Explorer אא٧٣}٤ Netscape Communicator
٠}٥ America Online ، אאאאאאא

א Sig א .  

¿@ÉîÓìm@ÑÜß@õb’ãg Microsoft Outlook Express 5 :@ @
אאאא Microsoft Outlook Express 5  Sig 

א:  

١K Outlook Express  

٢Kא Options Tools א Options 
  General.  

٣K Signatures. א Signatures.  

٤K New.  Signature#1  Signatures 

.  

٥K Edit Signature  Text 

א  File 
. Text אא.  

٦Kא Text אאאא
 Text. אא.  

٧Kאאאא 
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Signature.  אא.  

٨K OK א . Signatures  

א Signature.  

אאא
 Outlook Express אאא،

א אא.  

g@¿@ÉîÓìm@ÑÜß@õb’ãT~WS Netscape Communicator :@ @
א٧٣}٤ Netscape Communicator 

אאא Communicator.  

    :  

١KאאאF Windows 

Notepad  .(Macintosh Simple Text)  

٢K.  

٣Kא،אאא
.  

٤Kא "sigfile" FאEK
אא אא.  

٥K Netscape Navigator .  

٦K preferences Edit. א preferences 

 אאאא. 

٧Kא (Windows) אF
E Macintosh א Mail & Group אא

אא.  א Mail & Groups. 
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٨K "Identity"  Mail & Groups.  
א אאא Identity. 

٩K Choose  Signature File.  

١٠Kאאאא
א"sigfile"אאאFא

"sigfile.text" E 

١١K " "sigfile.textK Identity 
א preferences אאאא.  

١٢K OK .  

א preferences.  

א
 א
٧٣}٤ Netscape Communicator אא.  

@¿@ÉîÓìm@ÑÜß@õb’ãgU~P: America Online @ @
א America Online ،

אא  sig אאא
AOL  Fאא

 AOL אWE 

١K America Online .  

٢K Set Up Mail Signatures  Mail Center. 
א Set Up Signatures  

٣K Create אאאK
א Create Signature .  

٤Kאא Signature Name . אא
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، "Business Signature". 

٥Kאא Signature. א
 אאאא،

 America Onlineא،.  

٦K OK . א Set Up Signatures K
 אאאא.  

٧K Default On/Off . אאא
א אא.  

٨Kא Set Up Signatures Cא
א א.  

אאאא
 אא AOL.  

ƒîiìnÛa@Ýöb‰: 
אאא

אאאאאא.  

אאאא
אאאF

KE 

אאאא
 אאאאא

 אאא
Fא אE.  

א،א
א א
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، אא،אאא
אא א

אאא א.  

אא
 אאאאאא

אא אא،אא
א אא.  

אאאאאא
א אאאאאK

א אאאא
אא אא.  

áv§a@òà‚™@ïãëØÛ⁄a@†íÛa@Ýöb‰:@ @
אאא

،א אאאאא
 אKא

،אא K 
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   : 
،אאאא

 אKאאאאא
 א

 אאK،אא
 א

.  

Šíˆ¤: 
אאא ؛

אאא ،א
אאאאאא אאאK

אאאא א–
،אאאאא א

K 

אאא.  

ïãëØÛ⁄a@†íÛa@åíëbäÇ@Éº:@ @
אאאא

 אאאא
א א.  

אא
אאא

אא ،אאאא
אא א،

،אאא .  
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אאאא
 אאאאאא

 אKאא
אאאאאאאא

א אאKאאא.  

אאאאא
 ،אא،

 אKא
אא אאאאאאא

אא .  

אאא،
אאאאאאאא

א אאאK
א אאא

 אאKא
א א.  

ïãëØÛg@†íŠi@òàöbÓ@õb’ãg@bíaŒß: 
אא אא

:  

   :  
אאא א

אאא، K
אא.  

    :  
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אאא
 א.  

    :  
،אאאאא

 אאא
א א،א

אא
א.  

òíbÇ†Ûa: @ @


א א،א
  .אא

òàöbÔÛa@Êìã@†í†¤: 
،

 אאWאא.  

א:  

ò’Óbä½a@áöaìÓ:@ @
אא

K אאאא
א אאא.  

  :  

א אא
א K

אא 
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א.  

æýÇ⁄a@áöaìÓ:@ @
אאאאW

 אאאאK
 אאא

، א
.  

  : 

א 
א 

Kאאא 

אאאKאא 

،אא،א 

אאאאאא
.  

،אאאאא 

אאא
 Kאאאא

אא אאאא.  

،
א אאא.  

אאאא 

אא: 

אאאאא
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.  

אאאאאאאא،
 אאאאא .  

،אא
אאאאא.  

אאאאא
אא:  

אאא: א 
אאאאא.  

אאאא: אא 
אאאאאא.  

אא: א אאא
א.  

אא: א א
אאאאאאאא.  

א:  
אאאא.  

     :  
،אאא

 אWאFאEא،
 FEא،.  

    :  

-1@òîãba@òß†¨a:@ @
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אאא
א K

אKאא
 א،אא

א،אאא אאאא E 

Group אYahoo http:///article.php?id=www.egroups.com
Topica http:///article.php?id=www.topica.comListBot א

 Microsoft http:///article.php?id=www.listbot.com . 
אאאאא

.  

 -2udnÛa:@ @
א،אאא

אאאאKא
אא אאאאאא

אא אא
אאFאא אאאאא

אKEאא
אא L-SoftInnovyxLyrisSparkListFloNetwork.  

3M@õaŠ’Ûa:@ @
אאאאא

אKאא
אא א UNIX LinuxWindows NT/2000

Windows 95/98Macintosh. אא
אאא .  
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אאא L-Soft 
International LISTSERV  

http:///article.php?id=www.Isoft.com א 

VMOpenVMSUNIXWindows NTWindows 95/98. 
א CREN ListProchttp:///article.php? 

id=www.cren.comGreat Circle Associates Majordomo 

http:///article.php?id = www.greatcircle.com  UNIX 

Kאאאא א
 WindowsMacintosh אא، 

אאאאאא UNIX.  

אאאא
א אאאK

א
אא Kא

אא אא
אא אא.  

،אאאא
א .  

אאאא 

LISTSERV  Windows 95/98: 

١Kאא LISTSERV For Windows 95 

SharewareVersion  L-Soft א  
www.Isoft.com/download . אאאא L-Soft 

אא،א א (Win 95.zip ) א
אא.  
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٢Kא Win 95.  

٣Kא setup.exe א، 

LISTSERV.  InstallShield Wizard א
 C:/ LISTSERV .  

٤K،אאאאא 

Browse א.  

٥Kא OK ،א
אא  LISTSERV  Program  Windows 95.  

٦Kא OK.א LISTSERV. 
 LISTSERV אKאאא

 אא: 

٧Kאאא listserv.xyz.com. א
א אאא.  

٨K،אאא.  

٩KאWאאאא
א. אאאאאא

، Widgetlist.  

١٠KאWא
 אא LISTSERV אאאא

א.  

١١Kאאאאא.  

١٢Kאאאאא.  

١٣Kאאאאאא
אא אאKא
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א אאאא
אא Kאא

א.  

١٤Kא LISTSERV ( Main Program ) 

 LISTSERV .  

אא Windows Notepad  
LISTSERV.  

אא List Header א
 Kאאא

 LISTSERV א א
אאאאא

announce only  LISTSERV 
אKאא אא List 

Header  LISTSERV Help אאאK 
List Header אא 

 LISTSERV.  

אאאאאאאא
א  Windows.  

   : 
א 

אאאא،א א
Kא،א 

אאאאא 
אאאאא.  
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אאאא
א אאאאאא

אא אאאאאK
אאאאאא
אא .  

אא
 אאאאאא

א ،א
א אאאא

،אאאא א
אאא א،א

אאא 
אא א.  

    : 
אאאאאאאא

 אאאאאאאא
 אאא،

א אאאאא
אא א،

אאא.  

ßaŠiïãëØÛ⁄a@†íÛa@áöaìÓ@Éß@ÝßbÈnÛa@w: 
אאאא

אאא א،אאאא
א Majordomo www.greatcircle.com/majordomoListMate 
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http:///article.php?id=www.listmate.com،א
אאאא א.  

אאאאאאאא
 אאא،אא

 אאאא
אא.  

ôŠþa@pb×Š’Ûbi@òãbÈnüa: 
אאאאאא

 ،אאאאאא
 אאאאאאא

 א،אאא
א אאאאאאא

אאא .  

       
 ListservNewsgroupsChat אא

،א אאאKא 

Listservא אאאא
אאא

א א.  
אאאאאא،א

 אאא
.  

 Listservs אא
א אאאא
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אא. אא.  

אאאאאאאא
– אאא–،אאא

א אאאKא
אא אא Listserv 

 
אאאאא

.  

אאאא Listservs 

. אאאאא،אא 



((218)) 
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אא 
£e tfÈår eúòÆe Ï 

אא،אאא
אאאאא،א

אאאאאאK 
 אאאאאאא

אאאא
،אאאאאאאאא

אאאא
אאאK 

     
אאאWא

אאאאא
אאא،א

אאאאאא،א
אא،אא

،אאא،
אאK 

                                                 
1K،אא،،א،אא،

٢٠٠٧،٣١٩-٣١٧K 
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אאאאאW 

• אאאאא
K 

• אK 

• אK 

• K 

• K 

     
אאאאW 

אאא،
Kאאאאא 

،אא
אK 

،אאאא
אאאאK 

אאאאאאFא
אאKE 

אאא
אאאאאK 

     
אאאאאKאא
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אא،אאאאאא،א
אאPlaceFאEאא

VIRTUALFאאאE،א
אSymbolFאאאKE 

  
אאא 

    International Promotion Policy  
אאאאאא،

אאא،אאא
אאאאאK 

،אאאא
אאא

،אK 

@Éàna@ñ‰ì•@qdmIòÛë†ÛaZH@ @
אאאא،א


א

אא 

אא 

אא

אאא 

א 

אא 

א 

א 
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אאאא،אא
אW 

-אאאאא،
א،א
אאאאא،אאא

אאאKאאא
אאאאאאאא

אK 
-אאWא،אא

،א،א
אK 

א،אאאא
،אא

אאאאאK 
-אאאאא،

אאאאאK 

ÝàÇ@òÜy‰Z@ @
،
אאאא،אא

،K 
א،אא

אאאK 

òí‰bvnÛa@òßýÈÛa@òîàämE Branding  Z@ @
אאא
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 Kאאאא

אאא
אאאאW 

GאאאאאאK 

GאאאאK 

GאאאאK 
  

Companies competing to promote their trade mark & products 
image to increase sales thru the huge number of internet users .  

We provide consultation and plans to promote products image 
for the internet users :  

* Conduct Public Relation role to promote product image.  
* Increase company website visitors.  
* Spread company products name between internet users.  
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אאא 
úòÚf)e t1´fÈrÚe ê´gsè è⁄e Ü úñ‰fzrÚeï

Financial Transactions Security 

    Security Concept  
אאאאFא

אאEאאאא
אאא،אF

B2BEFאא
אEאאאא

אאF
אEאאאאא

א،אאא
אEncryptionK 

אSECURITYאאא
אK 

 אאאא
אאאאאא

Internet Hackersאא،
אאאא

אאאאF
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אKE 
אאאאא

W 
KאאאאאK 

Kאאאא 

    Financial Transactions Security 
אאאאא
אאK 

אאאאא
،אW 

١K אא
אאא،

אאK 
٢K אאאאאאא

Secure InfrastructureK 

٣K ،אאאא
אאא

،א،אאא
K 

٤K אאאאאא
אאא،אK 

٥K אאאאאא
אאאאא،

אאאאאאאאא
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،
אאK 

     

       Secure Electronic Transactions Specification- SET-  
אאאאא

א،אאאא،
אאאSETא

אאSoftware SuppliersF IBM
MiccrosoftNetscapeKE 

אאאאא
١٩٩٧אאאK 

@‰bîÈß@@óÈíëSETbèàçc@Òa†çþa@åß@òÇìà©@ÕîÔ¤@µg@Z@ @
١K אאאאK 
٢K אאK 

٣K אאאא
אאK 

                      
 SET        

١K אK 
٢K 

אא،אאSET
אאDigital Signatureאאא،

אאא
אאK 



((228)) 

٣K אאא
Card Holderאאא،

א،אא
אאא،אא

K 

٤K SETאא
،אאא

SoftwareHardware
אאK 

      

                             Open Buying on the Internet- 0BI- 
אאאאOBIאא

אאאאא
Business- to-Business B2B)KE 

אאAmerican Experssא
MicrosoftOracleא،

General ElectricFord
BASFUnited TechnologicsK 

     

            Open Financial Exchange Specification- OFX- 
אאא

אאא،א
אאאאא،
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אK 
אאאאOFXא١٩٩٧،

MicrosoftIntuitCheckFree،
אאאאFCitibank

AmericanKKKאEK 

     

         eLECTRONIC Data Interchange-EDI-Standards 
אאאא

אKאאא
אאEDIאאא

אאEDIK 

  SSL S-HTTPSSL and S-HTTP Protocols 

FEאWeb 

Browsersאאאאא
אאאאKא

،אאא
SSLEncryptioאא

אאא،אFאE
אאאא،

אאאאK 

  Fire Wall 

،אאאא
W 

אאאאK 



((230)) 

אאאאK 

אאאאאK 

אאאא
אאא،אא

אK 

אאאאא
אא،אW 

• אאאK 
• אאאאK 

• אאאאא
אא،W 

• אאאא
K 

• אא
אאK 

• אאאא،
אאאאאאK 

• אLאאא
אאK 

• אאאאLאא
אאאאאK 
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אא 
ÃóÔéÚe èï ≥Ú⁄eòú

e- Money

:  
אאא אאאא

אא ،א
אאאאא אא

אאKאאא א. 

     
 אא

אאא אאא
א א. 

אאאא، א
אאאא. 

    
א א،א: 

M@pbÓbİjÛa òİfläÌflà½a@òîØînýjÛa:@ @
אא אא،
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،אאא אא
אא (Point of Sale- POS).  

אא : 
אאאא 

אאKאא-א 
א-אKא 

אאאא 

א. 

،
 אא.

א אא،א
אWאא،אא،אא
א (online-bank). ،

،אאאא
،א אא

אאא א.א،-
אא  eChash אאא

אאאא א،א
אא (attachment) 

. 

òîãëØÛ⁄a@…ìÔäÛa òî©Ûa:@ @
אא א

אאא 

אאאאFEא. 

אא (chip) 
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، ٥٠٠
אאאKאאא

אאאאאא،
אאאא. 

M@òîãëØÛ⁄a@òÄÐa :@ @
אאא אאאא

אאKאא 
אאFEא

א،א ،אאא
א אFE

א. א
א . 

  :   
אW אאFאEא

אאא אאאאא. 

Wא א
،،א אא

،אאא א. 

אאWאא אא
אאאא، א

א. 

 אWאא 
אאאאאא ،

א. 
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 אאW אאא
אא א (Secure Electronic 

Transactions- SET)،א 
אא (Secure Socket Layers- SSL)،

 אא. 

  :   
- 1 אאאא 

 .  
 - 2 אא

אKאאא . 
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áye ÉÉ)eúònéy2eï úòm ÈÚe úÌäÚfm

QMòîiŠÈÛa@òÌÜÛbi@pbí‰ë†Ûaë@ÉuaŠ½a@ @
١-KL،אא،،אא،٢٠٠٤אK 
٢-،KאאK،אא٢٠٠٠ 
٣-،،אאאאאאא،א،א،
،א٢٠٠١K  

٤-L،א،אא،א،١٩٨٥K 
٥-L،אא،١٩٩٠K 
٦-אL،אאאאא،אא?

،אאאאאא،אאK 

٧-א،FאאאE،א،،٢٠٠٨K 

٨-KאאL،אאאאא،،א
אאא-א١٩٩٩KK 

٩-KאLאא،אא،
א-،א٢٠٠٤-١٤٢٥K 

١٠-KאL،א––-،א،
٢٣K 

١١-L،אא،אאא،אא
אאK 

١٢-KKLא،אא،א٢٠L٥L٢٠٠١
،K 

١٣-KL،،אאא-אא،،،א
٢٠٠٧אK 

١٤-KאLאא،،א،אא
،אא،٢٠٠٣אK 

١٥-אאWא،אאאא،אאא
،אאא،١٩٩٨אK 
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١٦-אא،אאאא،אאא،אא،
،א٢٠٠١אK 

١٧،אאאא،אא،אא،
،אאא،א١٩٩٨אK 

١٨-Lאא،אאא،א٢٠٠١K 
١٩-KאL،אא،אאאאאא،

،،א٢٠٠٣אK 
٢٠–KאL،K،אK،אא،אאאא،א

،אא،٢٠٠٨K 
٢١-KLא،Wאאאא،

א–،אאא،א٢٠٠٥K 
٢٢-KL،KL،א،אא،،א،

٢٠٠٧-٢٠٠٦K 
٢٣-K 
٢٤-א،K 
٢٥-،א،אא،א٢٠٠٤K 
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א K K K K K K K K K K K K K K K K K K K K K K K K٥ 

אאWאא K K K K K K K K K K K K K K K K K K K٩ 

אאWאFאE K K K K K K K K K K K K K٩ 

אאWא K K K K K K K K K K K K K K K K K٢١ 

אאWאאא K K K K K K K K K K K K K K٤٧ 

אאWאא K K K K K K K K K K K K K K K K K٥٣ 

אאWאא K K K K K K K K K K K K K K٥٣ 

אאWאא K K K K K K K K K K K K K K٦٧ 

אאWאאאאFE K K K K K K٧٥ 

אאאWאאא K K K K K K K K K K K K K K K K K K٨٥ 

אאWאאאאא K K K K K K K٨٩ 

אאWאאאא K K K K K K K K K١٠٣ 

אאW 

אאאאאאא K K K١١١ 

אאWאא K K K K K K K K K K K K١٢١ 
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אאWאא K K K K K K K K K K K K K K K K١٢٧ 

אאWFEאאא K K K K K K K K١٣١ 

אאWאא אאא K K K K K K١٤٧ 

אאW FEאא K K K K K K K K K١٦٣ 

אאWאאא K K K K K K K K K K K K K٢١٩ 

אאאWאאאא K K K K K K K٢٢٥ 

אאWא א K K K K K K K K K K K K K K٢٣١ 

אאאא K K K K K K K K K K K K K K K K K K٢٣٥ 
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